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Choose your theme(s) for the Bid 

No 

Funding Pot Value £### 

Would you like additional Marketing 
& Promotion? 

Area Partnerships are given a 
menu of options on Marketing 
and Promotion, dependent on 
the amount they wish to invest 

from their Funding Pot. 

Generic Borders-wide 
marketing &  

promotion support given 

Allocate funding for each of your chosen 
theme(s)  

Decide the number of funding 
 releases in the year 

Autumn 2017 ? 
Spring 2018 ? 

Funding round opens and bids   
welcomed 

Monitoring & Evaluation Process conducted 

Funding round closes & Borders Assessment Panel meet 

 Mandatory 

 Optional 

 Level of Support could be enhanced with LBF budget 

Our Children & Young People 
Our Vulnerable Adults & Families 
Our Ageing Population 
Our Health & Wellbeing 
Our Economy & Skills 
A Cross-cutting outcome(s) 
Our Locality Priority 

Bids screened 

Yes 

& 

Member/Officer Assessment Panel* includes: 

 Area Partnership Chairs (x5) 

 Cllr Sandy Aitchison (Portfolio Holder) 

 Key Council Officers (by invitation) 

Any remaining funding  
allocation is  

recycled back into the  
funding pot. 

Public Vote 

Funding awarded 

Generic Borders-wide 
marketing &  

promotion support given 

Plus options chosen 

* not a formal Committee 

Area Partnership Members and Bid Applicants notified by email of bids that 
will and will not go forward to public vote. 

Online 
Post 

Event? 

Publication of Bids and  
Public Voting Process 

Appendix 2 


